
Holiday movies
ACCM reviewers are busy reviewing the 
movies likely to attract children over the 
Christmas holiday period. As usual they 
are looking out for violent content and 
anything else which may scare or disturb 
children and the Know Before You Go re-
views also advise parents about sexual 
references, product placement and coarse 
language.

Parents should be aware that the latest 
movie in the popular Twilight series is like-
ly to attract tweens and teens.  The Twilight 
Saga: Breaking Dawn Part 1, was originally 
rated MA15+ by the Australian Classifica-
tion Board on 9 November. After an ap-
peal, it was reviewed by the classification 
Review Board and reclassified, unaltered, 
as M on 14 November. ACCM’s reviewer 
warns that it is by far the most disturbing 
of the Twilight films so far and not suitable 
for children under 15. It has disturbing 
themes and scenes of childbirth.

Other films reviewed so far, with our  
reviewers’ advice, are:

Santa’s Apprentice (G) Parental guid-
ance recommended under 6 due to 
some disturbing scenes
Arthur Christmas (G) Parental guid-
ance recommended under 5 (Scary 
scenes)
Jack and Jill (PG) Not recommended 
under 8, Parental guidance recom-
mended 8-13 (Violence and crude hu-
mour)

Reviews coming soon include:
Puss in Boots
The Adventures of TinTin
Happy Feet 2
Dolphin Tale
We bought a zoo

Full reviews can be found on the ACCM 
website at:

http://www.youngmedia.org.au/media-
children/07_04_choose_films.htm
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The corporate takeover of childhood: who’s paying the price?
 The 3rd Australian Conference on Children and the Media

Presented by Australian Council on Children and the Media &   
the Children and Families Research Centre, Macquarie University 

 

Our society has many ways of convincing children that their happiness, and their very identity, depend on 
what they buy and what they own. The evidence shows that consumerism doesn’t make children happier 
or healthier. This raises the question: How can we make sure healthy child development is given due 
consideration in exploitative commercial environments? This conference will explore the issues, review the 
research and discuss possible remedies

Speakers: Prof Stephen Kline (author Globesity), Jane Caro (Gruen Planet), Prof Rob Moodie, Prof Elizabeth 
Handsley, Prof Douglas Gentile, Dr Wayne Warburton, Dr C Glenn Cupit, Prof Sharon Beder (author This little 
kiddy went to market), Dr Wendy Varney, Julie Gale (KF2BK) and Sarah Court (ACCC)
 

  Friday 9 March 2012, 9am - 5pm
Telstra 242 Conference Centre

242 Exhibition Street (cnr Lonsdale St), MELBOURNE

EARLYBIRD REGISTRATIONS CLOSE 16 JANUARY 2012
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New report: TV and young children. 

On Thursday 8 December Australian Research 
Alliance Children & Youth (ARACY) published a 
comprehensive report ‘Television and young children 
– Quality, choice and the role of parents: what the 
experts and parents say’. The report was developed 
by ACCM and co-author Margaret Chandler 
presented the findings at a free webinar.

As part of the report, researchers spoke with 
Australian parents and grandparents of young 
children aged 2-8. They found that parents agree 
with the experts that they need quality TV. However, 
not all parents are aware of the essential role they 
must play to make sure TV is a positive in their child’s 
life. Parents worry that television is bad for children, 
but many let them watch what they want and only 
half have rules about what children watch.

The full report and discussion of the issues 
on the ARACY Children and media blog can be 

found at www.aracy.org.au
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Is Australia good to kids?  
Traditionally Santa rewards good kids, and 
ignores the bad. If Australia were to be rated on 
how it treats its kids, would it be rewarded or 
ignored? 

Of course we can claim that we don’t have child 
slave labour, we don’t send children up chimneys 
or down mines. Most children have access to 
food and safe drinking water, and clothes. They 
can attend school, have their health checked,  
play sport,  and have access to a wide range of 
entertainment and many consumer goods.   

But are they happy?  A number of surveys 
indicate that Australian children are not doing 
well in the happiness stakes.  Mission Australia’s 
recent study (see Clips and Cuts) showed that 
body image was the third highest concern of 
children.  Social commentator Richard Eckersley, 
speaking at the second Australian Conference on 
Children and the Media in March this year said  
“The orthodox view is that young people have 
never been healthier; mortality rates continue to 
fall, and most report that they are healthy, happy 
and satisfied with their lives. This perspective 
tends to run counter to claims of media harm.   
However, a wider analysis of data on young 
people’s health suggests it is declining, especially 
through increased rates of mental illness and 
obesity. The media are implicated in these trends 
in multiple and complex ways ‘ 

Where is this unhappiness coming from? Why 
are children so concerned about their self image?   
In almost all the media to which children are 
exposed (and for hours each day ), children 
are bombarded with both overt and covert 
commercial messages  for things they “need” to 
buy. Do they understand  the sources of these 
messages, and can they cope? And what is the 
impact on children’s health and wellbeing, and 
developing sense of self and of where happiness 
really lies?  

Stephen Kline, Professor of Communication at 
Simon Fraser University, British Columbia, has 
recently published Globesity, food marketing and 
family lifestyles in which he critically examines 
the debate about whether the modern child is a 
savvy consumer or a vulnerable child, using the 
ethical frames of ‘informed choice and consent’ 
in consumer decision-making. He concludes that 
as ‘consumers in the making’ young children are 
not fully cognizant of persuasive intent and all 
children are susceptible to persuasion, therefore, 
children warrant being treated as special cases, 
for their vulnerability to be acknowledged, 
and for them to be protected from the risks 
communicated by marketing.  He argues that 
children’s special status as vulnerable consumers 
in the risk society has made them “canaries in 
the coal mine of twenty-first century lifestyle 
politics”.  (Kline, 2010) 

 Some  marketers  claim that we need to expose 
children to advertising in order to ‘toughen them 

up’.  Jennifer Hill says that “the 
depictions of the child consumer 
have been fashioned in a way that 
makes marketing and advertising 
towards children appear as a benign, 
even liberating undertaking...
marketers have touted the belief 
that children are better equipped 
to resist the power of advertising 
than their counterparts of several decades ago 
... the free market teaches children to be savvy, 
discerning consumers.”   (Hill, Jennifer  2011)

As Hill concludes, “to resist and reject the 
undesirable aspects of consumer culture is 
challenging, particularly after parents and 
children have been socialised and steeped in 
the culture from childhood....  Many of us fail 
to detect the degree of effect that consumerism 
imparts. “

There’s worldwide concern about these effects,   
and indeed a forthcoming UK conference is 
calling it a new category of child abuse. (Is 
Corporate and Commercial Exploitation of 
Children and Young People a Form of Significant 
Harm?  www.ncofca.org.uk)

At ACCM’s next conference on March 9, The 
Corporate Takeover of childhood: who’s paying the 
price?,  we’ll be examining the psychological and 
physical impacts of consumerism on children, 
and taking up some of the challenges.  We sorely 
need to if Australia is to be seen as being good 
to its kids.   
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And the awards go to....
Two organisations working against the 
commercialisation of childhood have announced 
the winners of annual awards.

The US based Campaign for a Commercial Free 
childhood (CCFC) has announced the winners 
of its annual TOADY (Toys Oppressive And 
Destructive to Young Children) Award. An  
“iPad” for babies, has won!  
 

More information can be found on the TCCFC 
website 

http://www.commercialfreechildhood.org/
actions/toady2011winner.html

Meanwhile the Australian organisation, 
Parents Jury has announced the winners of its 
seventh annual Fame and Shame awards for food 
advertising to children, chosen by parents vote. 

The results for attributes such as Pester Power, 
Smoke and Mirrors, and Bad Sport can be found 
at :

http://www.parentsjury.org.au/
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ADVERTISING
Handsley, E & Hughes, C (2011)
Vountary codes no real protection for 
kids.
Viewpoint, No. 7, Pp33-37

Moldrich, C & Black, L (2011)
Few complaints over outdoor ads.
Viewpoint, No. 7, Pp38-43

Potvin, KM; Dubois, L; Wanless, A (2011)
Self-regulation by industry of food 
marketing is having little impact during 
children’s preferred television.
International Journal of Pediatric Obesity, 
Vol. 6, No. 5-6, Pp401-408

Dhat, T & Baylis, K (2011)
Fast-food consumption and the ban 
on advertising targeting children: The 
Quebec experience.
Journal of Marketing Research, Vol. 48,  No. 
5, Pp799-813

Kelly, B; Baur, LA; et al (2011)
Tobacco and alcohol sponsorship of 
sporting events provide insights about 
how food and beverage sponsorship 
may affect children’s health.
Health Promotion Journal of Australia, Vol. 
22,  No. 2, Pp91-96

COMPUTERS & INTERNET
Luder, M; Pittet, I; et al (2011)
Associations between online 
pornography and sexual behavior 
among adolescents: Myth or reality?.
Archives of Sexual Behavior, Vol. 40,  No. 5, 
Pp1027-1035

Mazur, E & Richards, L (2011)
Adolescents’ and emerging adults’ 
social networking online: Homophily or 
diversity?
Journal of Applied Developmental 
Psychology, Vol. 32, No. 4, Pp180-188

Livingstone, Sonia (2011)
Positioning children’s interests within 
debates over Internet governance
The Int. Clearinghouse On Children, Youth 
and Media, Yearbook 2011, Pp161-172

Kormas, G; Critselis, E; et al (2011)
Risk factors and psychosocial 
characteristics of potential problematic 
and problematic Internet use among 
adolescents: A cross-sectional study.
BMC Public Health, Vol. 11,  Art. 595, 
doi:10.1186/1471-2458-11-595

MEDIA EFFECTS - EDUCATION
Lillard, AS & Peterson, J(2011)
The immediate impact of different 
types of television on young children’s 
executive function.
Pediatrics, Vol. 128,  No. 4, Pp644-649

Vaala, SE; Linebarger, DL; et al (2011) 
Content analysis of language-promoting 
teaching strategies used in infant-
directed media.
Infant and Child Development, Vol. 19, No. 
6, Sp. Iss. Pp628-648

MEDIA EFFECTS - HEALTH
Pate, RR; Mitchell, J; et al (2011)
Sedentary behaviour in youth.
British Journal of Sports Medicine, Vol. 45, 
No. 11, Pp906-913
Pabayo, R (2011)
Relationship between television 
viewing and change in body mass index 
across time among school-aged children 
1997 - 2001.
American Journal of Epidemiology, Vol. 173, 
Supp. 11, Pp S125

Hinkley, T; Salmon, J; et al (2011)
Preschoolers’ physical activity, 
screen time and compliance with 
recommendations.
doi: 10.1249/MSS.0b013e318233763b

Rutherford, L; Biron, D; Skouteris, H (2011)
Children’s content regulation and the 
‘obesity epidemic’.
Media International Australia, No. 140, 
Pp47-60

Olds, TS; Maher, CA; Matricciani, L 
(2011)
Sleep duration or bedtime? Exploring 
the relationship between sleep habits 
and weight status and activity patterns.
Sleep, Vol. 34,  No. 10, Pp1299-1307

MEDIA EFFECTS - SOCIAL
Russeoll, J; Sebire, SJ; et al (2011)
“I’m on it 24/7 at the moment”: A 
qualitative examination of multi-screen 
viewing behaviours among UK 10-11 
year olds.
Int Journal of Behavioral Nutrition 
and Physical Activity, Vol. 8, Art. 85, 
doi:10.1186/1479-5868-8-85 

Nathanson, AI & Rasmussen, EE(2011)
TV viewing compared to book reading 
and toy playing reduces reponsive 
maternal communication with toddlers 
and preschoolers.
Human Communication Research, Vol. 37,  
No. 4, Pp465-487

van der Deen, FS; Schwinghammer, SA; 
Verkooijen, KT (2011)
The influence of idealised media images 
on the self-image of young girls: The 
positive moderating role of media 
awareness.
Tijdschrift Voor Communicatiewetenschap, 
Vol. 39,  No. 3, Pp90-+

Christakis, DA(2011)
The effects of fast-paced cartoons.
Pediatrics, Vol. 128,  No. 4, Pp772-774

VIDEO GAMES
Callaghan, Paul (2011)
Video gaming: have we seen it all?
Meanjin, Vol. 70, No. 3, Pp63-69

Kevitiyagala, D; Funlay, F; et al (2011)
What is the impact of computer games 
on sleep in children?
Achives of Disease in Childhood, Vol. 96, No. 
9, Pp894-U175

Spittle, Steve (2011)
“Did this game scare you? Because it 
sure as Hell scared me”. Fear, the abject 
and the uncanny.
Games and Culture, Vol. 6, No. 4, Pp312-326

Crick, Timothy (2011)
The game body: toward a 
phenomenology of contemporary video 
gaming.
Games and Culture, Vol. 6, No. 3, Pp259-269

Shin, Wonsun & Huh, Jisu (2011)
Parental mediation of teenagers’ 
video game playing: Antecedents and 
consequences.
New Media & Society, Vol. 13, No. 6, Pp945-
962

VIOLENCE
Montag, C; Weber, B; et al (2011)
Does excessive play of violent first-
person-shooter-video-games dampen 
brain activity in response to emotional 
stimuli?
doi:10.1016/j.biopsycho.2011.09.014 In Press

 

AFTRS 
School holiday program

The Australian Film, Television and 
Radio School have a broad range of 
short courses available this summer 
in Filmmaking (including making a 
music video),  Animation, Acting and TV 
Presenting for children aged 9-12 and 
teens aged 13-15. There are also holiday 
courses for adults.

Details of courses for both children and 
adults can be found at :

http://www.open.aftrs.edu.au/schoolholidays
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Bodies and brains on video games
Five hundred children aged between 
10 and 15 are being asked to play  video 
games in the school holidays as part of a  
research project at the University of West-
ern Australia. 

Movement-based video games may be per-
ceived as an alternative to physical activity 
- and the study aims to rate them for their 
contribution to energy expenditure, move-
ment skills and social interaction. 

The project started earlier this year and is 
testing children in the University’s state-
of-the-art exer-gaming lab. Researchers 
are hoping to recruit the children to play 
Xbox Kinect, Sony PS3 Move and Nintendo 
Wii games for five hours over a five-week  
period during the school holidays. 

According to project organiser Amanda 
Derbyshire, “Movement-based game 
technology provides a more immersive 
experience to playing computer games 
than the traditional joystick-operated 
games.....(however)....while games may be 
designed for lots of body movement, chil-
dren soon learn how to operate the game 
with minimal movement, reducing the 
benefits from a health perspective.”

The results of this research will be used to 
develop an online resource for parents to 
enable them to access health- related in-
formation on a wide range of movement-
based video games prior to purchasing 
them for their children. 

ht tp: / /www.healthcanal .com/chi ld-
health/23836-Kids-sought-for-video-
games-study-school-holidays.html

Meanwhile according to research pre-
sented by Indiana University School of 

Medicine researchers at the annual meet-
ing of the Radiological Society of North 
America, sustained changes in the region 
of the brain associated with cognitive func-
tion and emotional control were found in 
young adult men after one week of playing 
violent video games, 

A sample of randomly assigned males be-
tween 18 and 29 showed less activation 
in certain frontal brain regions following 
a week of playing violent video games 
at home. The affected brain regions  are 
important for controlling emotion and 
aggressive behavior. The control group, 
which did not play games showed no brain 
changes.
http://www.healthcanal.com/mental-

health-behavior/24033-Violent-Video-
Games-Alter-Brain-Function-Young-Men.
html

In the recently published edition of the 
journal Nature Reviews Neuroscience six ex-
perts in the field shed light on our current 
understanding of the positive and negative 
ways in which playing video games can af-
fect cognition and behaviour, and explain 
how this knowledge can be harnessed for 
educational and rehabilitation purposes. 
They discuss the challenges and directions 
for future research. 

One of the experts, Douglas Gentile says 
that “perhaps the greatest challenge fac-
ing us right now is the trap of biased and 
dichotomous thinking” with “most people, 
(including many scientists) being either 
critics or proponents of games”

Details of the six experts, together with a 
link to the full discussion can be found at:

http://www.nature.com/nrn/journal/v12/
n12/abs/nrn3135.html

WORLD NEWS KIDS’ TV

A selection of children’s programs 
screened on TV during the period

ABC 1 (afernoon programs only)
Play School; Bananas in Pyjamas; 
Little Charley Bear; Figaro Pho; Monk; 
Bugged; Driver Dan’s Story Train; 
Naturally Sadie; The Mr Men Show.
ABC 2
Five Minutes More; Blinky Bill; Classic 
Tales; LazyTown; Canimals; Olivia; 
The Hive; Zoo Mix; Nanigugu; Guess 
with Jess; Iconicles; Gaspard and Lisa; 
Franklin and Friends; Hana’s Helpline.
ABC 3
Gasp!; The Dukes of Broxstonia; MAL.
COM; Splatalot; 6Teen; CL the DJ; BTN 
Extra; Outback 8; Backyard Science; On 
the Edge; Animalia; My Place; Go Lingo!; 
Really Me; A World of Wonders.
SEVEN
Toybox; It’s Academic;Handy Manny; 
Zeke’s Pad; Mickey Mouse Clubhouse.
NINE
Hi-5; Pyramid; Go, Diego Go!; Dennis & 
Gnasher; G2G; Wakkaville.
TEN
Toasted TV; Totally Wild; Wurrawhy; 
Scope; The Elephant Princess; Paradise 
Cafe.
NICKELODEON
Max and Ruby; Dora the Explorer; 
Bubble Guppies; Team Umizoomi; 
Spongebob Squarepants; iCarly; Family 
Brain Surge; Victorious; Fairly Od 
Parents; Winx; Me & My Monsters; Big 
Time Rush; Drake & Josh; Ruby Gloom; 
The Mighty B!; T.U.F.F. Puppy; Shaun the 
Sheep; Neds Declassified; Hi 5.
DISNEY CHANNEL
I’m in the Band; Phineas and Ferb; Pair 
of Kings; Sonny with a Chance; Wizards 
of Waverly Place; Zeke and Luther; 
Shake it Up; As the Bell Rings; Good 
Luck Charlie.


